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« contracts sz

- negotiations g

« mergers tEas

« marketing 78

« sales swm

- warranties #&

« business planning mxaem
« conferences aw

« labor relations gxaTm®
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~WordPower /.
A Track | 01

© advertisement [-#dve tarzmont] n. Adyertise v.
(FES®R T B 9% BARRREDN) Bs mg 0 WESIAE6
g . —— advertiser n.
* | guarantee this new advertisement will triple our HBESE : BEES
sales: _ , advertising n.
HREE AR S SRR PSRRI - B (T8) Es
RIS ad ~ advert © commercial n. E¥EE

flyer (& k. billboard fE&&HR web banners SRR S

@ agreement [ erimont] n. 7 ; 3 : g —3% (O pact: contract .
agreement & pact-con

+ We need to clarify a couple of things before we can sagreement «

sign this agreement. argument n.
EHMEEDIBRALAR R E LB - BRT—: $#
agreement fF "B - 13 RREBRIBRE  F TEE agree v. [El%

— L, AT
trade agreement BZHBE

agreeable adj. AILUESH)

participate in 2/
attendance n.

© attend ['tend]v. 20 ;
+ The history lecture we attended yesterday was i SR
really informative. =
O () attendee n.
HPRERSMOELSEANFRYE - 2 REE

offerv. t ({H)
auction n. #1E

O bid [brd] . E ; wifef 5 348
+ You'll need to register if you want to place a bid at
the auction.
IREREENEE LIS - SRERER -
bid price I&AZfEIE

© boardroom [bord.rum] n. gz ;’;’ﬂ%‘i"‘ber
BERE
+ The meeting will start at two in the boardroom. meeting room -
BRI R ERERE - conference room

boardroom E# EAEHAHNRHE  EEREHE « Ll

12
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0 brainstorming [ bren.stormn] n. g (@) brainstorm v. SR

+ The brainstorming helped us come up with some
great ideas.
SERBS A RBE PR — TR -
brainstorming session F&/iEEE

r : rice « cost « fee n.
@ charge [tfards] v/n. %® : 8 @ s e
+ You are not allowed to charge higher prices in
times of disaster.
{RTRAE SRS IR
WIRSE B R Cash or charge? % THIRBRRIE 7 4
free of charge %% - service charge RI5%&

O commercial [kom3fal] n./adj. noncommercial adj.

(RSB Bk : BER BRI i

commerce n.

+ On some TV channels, you are blasted with W ES
commercials every few minutes. ) commercialize v.
E—BIRSEE - (RSSO TS B - [E3AE-71

commercially adv.
BELESE

comparative adj.

© compare [kem'per]v. teag

=4 i)
+ Compared to videos, DVDs are much better quality. comparatively adv.
FISREASLLAESE - DVD MSEFAST - e it
A A compare Awith B 245 "% A B B {ELLEL comparison n.
compare Ato B 245 " A LLWMIfE B, © L
@ competition [kampa'tfon] n. g% ; fi5 compete v.

P HU R
+ This year the company has faced stiff competition

competitive adj. B4R

from its rivals. competitor .
SEARNABEREHFHROHRT - WEEHT BT
® compromise [kampra.marz] n . 243 : % 8 accommodation »
settlement n. ##
« Is there any room for compromise on the amount of dissension «
the royalty payment? disagreement n.

WHNERETERHEEH 7 BRTE TRE

compromise with sb. on/over sth.

B(REAN) 5 (E3) 2mzih

-
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SSTHER | sseuisng [esauRD =
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® consumer [kon'suma] n. 4% @ producer . i
consume V.

+ If we don’t fix our image soon, we may never SHE RS (BR)
recover consumer confidence in our brand. AR (Be#)
MBTEEERMIORE - HfIRTEEKS HEE c ion n.
HHPREERIED - SHER g

kantrekt] n. 28 ; &8 (Z) contractor n.
® contract T 1n 24 ; & SO, i

+ I would like to go over the contract details one
more time before we ink it tomorrow.
HEHRMBRBEZE  HERBE—RAKINMEE -

@ convince [kon'vins]v. 288 ; &R () persuade v. S #59
o , convincing adj.
«+ Stella couldn’t convince her boss that her plan was BEENE
agood one.

aetive v S R Y E S e T

® demonstrate [demon.siret] v. 7 ; 9 By show <display v,
B R BT
+ Flight attendants demonstrate how to use seat belts ) gemonstration/demo
and life vests. n. §ER S REE  REET
ZERABTHAERAR2HRRER - demonstrator n.
BATTREE RS

o . = online advertising
O direct marketing a7 oy

+ Something just hit me. Why don’t we try direct teles
marketing? E
BIRREEHPTTHA BT

B2 direct mail " ERISRAGEARBES S BI—

MREERAY DM

rketing n.
K

e-mail marketing
BFBETH

@ distribution [distrabjufon] n. 58 ; &8 ; H@ () spread n. il &
gathering n. Yyt BE

+ As regional head, I'm responsible for overseeing
distribution in Asia.

ShAEARETE HATEEEIRENOERY -
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® downsize [davn.saiz] v i Breducer il
downsizing n. ##EgiBI2

+ When a company is losing money, it will downsize
to cut costs.
AR EHERRA GBS -

isclose v. &8 : /2R3
enclosure n. ({SEkY) it

@ enclose [kloz]v. 8 (A% - Fi#%) HA ; KL

+ Jeff enclosed the letter in an envelope and mailed it.
BRIVEHAEIHEFHE -

FH en- AR TEA 2R
en GEA 1 #-ZR) + close (Hi#8%K) | » enforce N34 (en + force " /&, )

> entitle %5+ SREFEEAR (en +title "&FE |
enclose $8-+ 3 A | ik (JBRERCEES 84T, )

iR

enterpriser n. %%
& . () enterprising adj.
+ Despite several problems, Emma was confident that WERIEET
her latest enterprise would be a success.
BMEEE LM - BIBNEEORALRIMNRESE
22

@ enterprise [ento.praiz] n $i% 5 &% : A3

@ entrepreneur Lantropra'ns] n #%% ; F%R 8 enterpriser i bR
+ The entrepreneur has invested in several successful
ventures.
ECERRETREMMNEE
FFREREKL

@ firm [l .23 @ company
corporation + enterprise
« Jake is moving to New York to work at a prestigious n. A7)
law firm.

BREASRBIER B — R BRI RER R T(F -
firm {EfZR GRS THERAY | BREIRD -
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® franchise [fren tfaiz] n. st ; mza
+ Henry quit his job and started a house cleaning
franchise.
SRR U RRRIERAEHRTS -
franchise organization 55058484

(@) franchisee n. #¥5E
hain store @ iHEH/E

® headquarters [hed.kwortoz] n. 43

+ The company’s headquarters houses a small

museum of their products on the ground floor.
PARIBERE — B ER T FIERAY MEWEE -
HATER HQ -

headquarter v. 374245
eadquartered adj.

- BABEBFTTEDEY
ranch n. 2% 3%
livision n.

(10~ AFIERY) EBPT
lepartment n.

(7B REESRY) 2BPY

@ hold [hold] v. 247 ; st

+ Martha proposes that we hold our meeting at the
corner coffee shop.
IESRAHIE R SO ERTE -

hold #& "84t FREREIENR - B BRIOBBES "B

£ RERE.E

conduct v.
B4 e Wik

@ lengthy [lend1] od) Resham ; TR

+ After many lengthy discussions with his family, Gary

accepted the job in Germany.

EEWMARASRTRG RE - ST REOHMETE -

ERENRFRHEE -

(@ long ~ overlong adj.
Ry BRM

hort « brief adj. f§jago

length n.

(WsRIRY) 4G HERE

(PERERY) RAE

@ location [lokefon] n. igff ; 18
+ The restaurant moved to a better location in the
hopes that business would pick up.
BRI AR R A BRI LTSS -

place - site ~ spot +
position . 124
locate v.
b0 R R

@ market [markit] v./n. g4 ; i

+ When they marketed the new dog food, they found

some cute dogs for the pictures.

B EEIINRITHN © 5T LA BOIAIAR -

market value 71§ : &
market research T5HR

(E) merchandise - sell v.
SHE S IRE

marketing n. 1784

mart n. 15 EEHD
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® merchandise [mstfon.daiz] nv.
e B5E
+ We used the company storeroom to house all of the
additional merchandise we ordered in preparation
for the holiday season.
HAEARMEREN BTG SATMAES - AT ERHR

() goods * product n.
R ER

merchant n./adj.
A (R) 1 SEEH

@ negotiate [nreofietlv. g1

+ If you're not happy with the prices | have put
forward, we can always negotiate.

BRAMREBAR B TR » BFIKERILIB TS o

negotiation n. ##) : %
negotiator .
BEE TS

@ offer [ofeln/v. | : il ; #4512
+ Lucy countered the car salesman’s price with her
own offer.
BARIEHE CHHERNEHERERE -
2 offer tERETRS » BRTAIHE MR 1REEL b TERREAPE
5 THE 0 T special offer F2H THSBURIMENE ; 45{EH
LR -

() propose - suggest v. 12i#
() proposal » suggestion

n. 1%

@ persuasion [pa'swezon] n. 518 ; WkH
+ Amy fell under the salesman’s power of persuasion
and bought something she didn’t need.
ENREAEE B RRMH M EE T T RERS -

(@) persuade v. 28R #h38

(Z) persuasive adj.
BRBARY

[ convince v. Rk

%) convincing adj.
BRBEY

@ presentation [-prezon'tefon] n. s : N8

+ Would you be able to assist me at a sales
presentation in Dallas next week?
{RTER] LUBB A SR A £ F5 RS 7

present v. 211 A G5
seminar n. i3 E

@ productive [pradaktv] adj
BERHY  HEEN ) SEN
+ The chair ensures the time spent in the meeting is
productive by following an agenda.
EREERERERE - TEERER LN ERE
BRI -

constructive adj.

unproductive adj.
SREMARY AR
produce v.
S B HE
production n. 47 ; i
productivity n. &7

-
Sians - =
SSTHER | sseuisng [esauRD =
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@ progress [pragres]n & ; €5 (FaH)
+ Keep Mr. Willson posted on the progress of the
contract.
FARSTRERR SEE SR S A I RITERE -
ELE) 1e8hsats "D 0 ETL -

advance n. &
regress n. ;&
progressive adj.

RERD S R
(2) progressively adv. #fi#iit

O retail [ritel] n/od. 2 (1)

+ Many of the retail businesses in my city moved
from downtown to suburban malls.
REBHAHENT EEHEHROBREER ARG -

retail price (&

wholesale n./adj.

H5 (0)
wholesaler n. it
retailer n. B TEE
retailing n. LE¥

@ risk [risk] n. @i ; he
+ Many people chase success without properly
considering the financial risks involved.
RS NMEERANISREIFFIRABABRAER -
risk IRAIEENEE - 45 CEE- MM EEERE
V-ing ©
risk management [ERETE

danger n. &5 B&
risky adj. HREKE: BIREY

@ session [sefon]n &4 ; —gesh) ; &9 BEE
+ The conference was split into three sessions.
ESEHRD =R -
training session Zl##ERF2
emergency session BERE:E

(@) period ~ term n. H#5R§

Eid

@ strateqy [stretedsi] n. seas ; Bing

+ Let’s stick to our strategy for the time being; we can

always adjust it later on if necessary.

FAPIASRRE: T

®ER

#wEAE for N/V-ing B to V. =

FHlIERERE

tactics » plan ~ scheme n.
SRRt

strategic adj. FRREERY

(@) strategical adj. #REEY

@ submit [seb'mrt] v. 383 ; 2i&

« If you submit the forms tomorrow, you'll have your

visa in about two weeks.
INRARBARMIZRAE » (RABIREA R LIE RIS -

() hand in 1283
submission n. 832 : Bft
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Practice Test 1
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Part 1: Photographs (/ Tsck 102

&
#
z

Directions:

For each question in this part, you will hear four statements about a picture. When you hear the
statements, you must select the one statement that best describes what you see in the picture. Then
circle the letter (A), (B), (C), or (D). The statements will not be printed below and will be spoken only
one time.

@ ® (© (O @w ® ©O O

: g
Part 2: Question and Response { wacki03
Directions:

You will hear a question or statement and three responses spoken in English. They will be spoken
only one time and will not be printed below. Select the best response to the question or statement
and circle the letter (A), (B), or (C).

3.0 ® ©
4.0® 6 ©
5™ ®  ©
6. ® ©



Part 3: Short Conversations

Directions:

You will hear some conversations between two people. You will be asked to answer three questions
about what the speakers say in each conversation. Select the best response to each question and
circle the letter (A), (B), (C), or (D). The conversation will be spoken only one time and will not be
printed below.

7. What do the two speakers want to do?
(A) They want to place some advertisements.
(B) They want to win an advertising contract.
(C) They want to work with some other advertising companies.
(D) They want to extend the deadline for bidding.

o

Which of the following is mentioned in the conversation?
(A) Itis good to have the highest bid.

(B) Itis good to have the lowest bid.

(C) Itis bad to have the highest or the lowest bid.

(D) It is bad to have more than one bid.

e

What will the man try to do to help solve their problem?

(A) Learn how much the company paid its last advertising firm
(B) Learn how much its competitors bid for similar jobs

(C) Learn how to submit bids on time

(D) Learn how to extend the bidding deadline

10. What is the company planning to do?
(A) Open a new branch (B) Sell new products
(C) Buy a smaller franchise (D) Move to a new location

11. What does the woman think about the man’s idea?
(A) She thinks it is unreasonable.
(B) She wants him to refine it.
(C) She thinks it is a promising enterprise.
(D) She doesn’t think it is good.

12. How does the man feel about the new project?
(A) Worried (B) Bored
(C) Content (D) Enthusiastic



Part 4: Short Talks ;mk.as

Directions:

You will hear some short talks given by a single speaker. You will be asked to answer three questions
about what the speakers say in each talk. Select the best response to each question and circle the
letter (A), (B), (C), or (D). The talks will be spoken only one time and will not be printed below.

13. What kind of company does the speaker work for?
(A) A delivery company (B) A real estate agency
(C) Alaw firm (D) A financial services company

>

. What is one thing that the brochure tells people?
(A) How much money the company will charge
(B) How people can make compromises
(C) How to design brochures for direct mail
(D) How the company can help sell homes

15. Which of the following is NOT in the envelope?
(A) A price comparison list (B) An address list
(C) A brochure (D) A letter

16. Who is the speaker probably addressing?
(A) A group of travelers (B) Radio DJs
(C) People in a supermarket (D) Potential clients

17. What advantage does the Opto860HD have over other similar products?
(A) Itis faster. (B) Itis lighter.
(C) Itis smaller. (D) It is brighter.

3

. What will happen next?
(A) The speaker will show a movie.
(B) The speaker will conclude her presentation.
(C) The speaker will set up the device.
(D) The speaker will answer people’s questions.

21
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