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RS / Track 03

CEO HOWARD SCHULTZ
SPILLS THE BEANS
ON STARBUCKS
INTERNATIONAL
AMBITIONS

™

COFFEE KINGPIN

ImBfTEMBEER ZF5h Starbucks MITREE FiX

MALLIKA KAPUR, CNN CORRESPONDENT

O R/IEE He's the straight-talking CEO who has turned a daily

S5 © 1971 ST BN E:E cappuccino into a billion-dollar business. In the last
semif (Pike Place Market) - i) three decades, Howard Schultz has burst Starbucks

B - - SHOMSNTEE . _
from only four stores in the United States to more than

fea - ENEfS#E (AWES) -
Moby-Dick, Herman Melville ) 1 ?'OUD WDFIdWldE.

HEyAEEIEE R SStarbuck - f22{u

’ : : Fd
BB AT ( chief mate Along the way, he’s built a reputation® as one of

America’s savviest’

SENEEE G 1/7.651F (§ 1 I
SERHHE S8R 0 17,651% (8 business leaders, creating

F2012%7818)
Starbucks’ signature’
brand associated with

everything from espresso
to design to music.
Schultz credits his

T &2 © Starbucks Coffee
Company - Tazo Tea Company
Seattle's Best Coftee - Torrefazione
Italia - Hear Music - Ethos Water -
Evolution Fresh - La Boulange
Bakery - leavana

/ Starbucks Corporation




working-class roots for inspiring”
the company’s emphasis on social
responsibility in building ethical®
sourcing and providing health
insurance for part-time employees.
And he has never shied away from
strong opinions.

In 2011, he called on fellow CEOs to
stop making political contributions’
until the U.S. government gets
serious about the U.S., economic
problems.

He’s taken the company far beyond
its U.S. roots, opening stores in
developed and emerging® markets
all over the world, but never India,
until now.

CNN kR B+ - Fil

fiE— U ERERNWITE ' FHBEN—FFH
A —ER T EXRAEX - BAE=T
FH E8F - BRNRET EERGEERFE
ZEAANEMD  BEAESHAEG—8
ETFEEM™ -

EEAERET - ity F 2R BiRAXES
BERENCEEN— BB TER RS
h2 o i AR RIEEMA  (ER IR IMERIEE
TAERER -

a0 B CAVSSEI TR B MR AT Bt
BRL MEBIEREREERR  taRES T
IREMRRRIE - bbb {EITRREREIRY
BR -

—O——5%  fifFREHE &R RTREFREEN
ARE BB AR KB TARE -
AR B R ARREZ RENRERLS - FIHA

HMPEH G RIEHBEFEENS - B—E
RABENE  BRIRE -

Vocabulary

b

Kingpin [kig.pin] n. EEAM ¢ (REHR) FRIE

Z. reputation [.rspjo’tefon] n. R BE

. Savvy [‘szvi] adj. ¥ERY . HHEMEN

Monica considers herself technologically savwvy.

RiEFABCHER -

. signature [signa.tz] n. &8E4E
. inspire [m'sparr] v. BY% ¢ R ; BE(E

The story of the man who started his own charity
inspired Owen to do more to help others.

BB TERESHEONS  BRTERXZZKBIMHA -
ethical [=tk]] adj. EED ; HPAY

Finding lost money can be an ethical dilernma for
most individuals.
FBIR Ade aE 8 ABE A SRR & B EA T LR -

contribution [.kantra’bjufan] n. Bl : Eik

8. emerging [rmadsm] v. B#EMY | TR

The company invests in emerging technologies.

AR ¥ I R

Language Notes

¥

spill the beans ERHEE ; B

TEEBLIRTTRTHE  FETAG T EREE
Y TRIRTAT®  BE - 5—i beans BRAE
FLEOMIBES » 24 beans ELIET IS " REELZM ) -
spill Z&75% AR (BE)  (HEE -

* Brian spilled the beans about Ronnie's secret wedding
plans.

h RS R eSS T R T -

2. credit for 3g-----83zhHt-----

credit BBEE%E =R B8 B JHER - BR
HiZFs -

1. credit A for/with B =7 "8 B 105t AL B " 38R A
E BORE, XA TTREASZE with -

+ Alan credited his parents with teaching him how to

manage his finances.
SLwER B MaYAL R T RN {e) EIERATE -

2. credit Ato BT iR ABRIhit B
* We credited much of our success to good luck.

£ PURE OB THAB AR IRATE -

3. shy away from % ; B

shy E®E%E "0I%% - 86, B8R shy away 2"
& EEc BEA from 0 EEREAY A EEEED -

* Brenda shies away from challenges because she fears
failure.

o EE SRR - AhiEasil -
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spicy
dry i

Dairy B
whole milk 245

low-fat milk (€4

skim milk #REE
non-fat milk =SB

whipped cream
skinny {&REE+IHY

soy milk =

strong RZley  well-balanced
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MOCHA LATTE
CHOCOLATE
FLAYOLR
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cinnamon B
lemon peel

lla &%
peppermin
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Flavor #8
hazelnut ##
almond #{
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triple
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espresso LN
caffe Americano %=z
caffe latte =it
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MONITA RAJFAL, ICON

For 125 years, the signature® Coca-Cola bottle
has been a familiar presence the world over, from
billboards dominating urban landscapes to solitary’
kiosks® in seemingly remote locations. The syrup’
behind its success was the brainchild® of pharmacist’
John Pemberton, who peddled® his wares’ to a small
drug store in downtown Atlanta back in 1886.

G-

(#ESRAM) BEIEEE - Wi
—BHIZTAER » RSB e FERE
ROIBRE RO ATSEHR » TR B BHARE R
HREENRL  ERREEAS R AR
B=# - {Ef ] ] IR Z=BRAVAH BN 58
HEi#05s - FEENRET - WE—NANREF
A ARA T A —ZR/FEEHEEH RS -

QE SED)

= WAy A E S
W Putting the Fizz' in the
Coca-Cola Brand



PHIL MOONEY, COCA-COLA ARCHIVIST

Pemberton had introduced a number of
products into the marketplace. He had hair
dyes. He had liver pills. He had all sorts of
beauty aids. None of which had been
successful. Coca-Cola was not his first
attempt to manufacture and market a soft
drink, but it became obviously his most
successful. Unfortunately for Pemberton, he
died just a year and a half after he introduced
the product, so he never saw it to be a
commercial success.

AIOATEEREEA JEM - B2

ARG T D ESEIATHIS iR « |
A BEREXFES  BEBTEI) - AJORETE
b — X ER NS RITHWFREN - BRAE &K
HA—TEER - R » it EHERZE—F¥nN
ET LIRS T ECEEEE LAAI) -

MONITA RAJPAL, ICON
Fortunately, a savvy'’ local businessman
named Asa Candler saw its potential.

(s Ath) BiEsE - uEH
B Bib—{(RRARIESA + RAISIRE - IRE8% 0 |
FERESRES

PHIL MOONEY, COCA-COLA ARCHIVIST
Candler really was everything that John
Pemberton was not. He was a brilliant
marketer. He understood how to promote
new products and how to get consumers to
try them. One of the things that Candler did
that was different from what a lot of other
marketers did is he used very good
illustrators’ and he used a lot of color in his
advertising. He would get the very best
lithographers' to do the calendars and the
trays™ that he was distributing. He would get
really great illustrators to do the ads that
would appear in the magazines of the day.

AIOA$EHEREEA JEME - B8R
IRESE)IEAT AR A ERAT KR — IS H - hEEE
EATEHR - MO ES L AN REER

o o IREBRHEI T —TRABHNAEHREOME » 5L
EEAIFEEFSHNRGHER  WATEEPERHNS
BF o Mk aOED Rl M5 ED Ry f 3% 5 Ay B BRS¢+
2 - i ER AR HANBEERARNESTIE T RGN
ML -

1. fizz [fiz] n. (FEERPAY) TENGNEE
2. signature ['signstf>] n. HEHES

3. solitary ['salotert] adj. BE{ER ; rE—#Y
The solitary barn was the only building in the field.

4. kiosk [kiask] n. ( HERE - EFH) BEE
5. syrup ['sirap] n. ¥k ; B4

6. brainchild ['brentfarld] n. & ; 88

7. pharmacist ['farmosist] n. FEEIED

8. peddle ['ped]] v. #RFEHE ; HE
Several vendors peddled food by the boardwalk.

9. ware [wer] n. (/MERRESE EEiMHBRERN) B&
10. savvy ['szvi] adj. HR#EN ; BEiEEER

Julia is a savvy businesswoman.
11. illustrator ['1lostret2] n. HEEFR
12. lithographer [l1'8agraf2] n. SERRENRIT
13. tray [tre] n. (BFAELR) XHR

‘th Cely monms

N BRI AERE  HPADELHERRE &
fiTs (Hilda Clark)

1931 &
HECHEEER
DEBREXA

¥ mATS oy e

the pavse thal refeshes”

1993 et [\ L\ 1\
HEEERSER - .

1971 FHHSAFEAERK
Fl—ELE EAME "I'd Like to
Buy the World a Coke" EYTRiR
W o
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KRISTIE LU STOUT, CNN ANCHOR KID, OREO COMMERCIAL
It is a fairly simple recipe—two parts There's so much fluﬂ"y“’
chocolate biscuit,” one part cream cream in between.

T 3
filling'—but who would have thought ANNOUNCER, OREG COMMERCIAL

that the Oreo would become the world’s it P e ol

top-selling cookie, providing a century of lucky? Aren’t Oreo

crunchy’ goodness to dessert lovers mothers great?
everywhere? Felicia Taylor has

more on Oreo’s 100th birthday.

B / Kraft Foods Inc. .
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FELICIA TAYLOR, CNN
CORRESPONDENT




CNN TH ZF#F - B - il
Ex—EHAEMENES — MARTTRNEHEE - —BI
MARE— A ERESIRFRERERAESIHTHE
E—HIARRZ - —EtIC LR A HEMRHES R TSR
T BRACRYER: ? BRI/ - FHARFEM—amSE

H R Ll T 3R -
BHARS /A
It's been an important part of childhood PR SRR A -
for generations, the venerable® Oreo RHAFES F8 B
cookie, a product with such cultural RIRETETRRTE 7 RAIRE
P : : EKEER 7 TEE ?
longevity’ that to this day people still talk
about their favorite way to eat it. CNN HiRE TFIRiL - 55
PER SR A% 24 ) B ) R iz 67 8 TR
UNIDENTIFIED MALE N34S =30
Tilt” your head at a 45-degree angle to BETE EfE
make sure you lick all the cream off. BT Ll
EATE - 2
UNIDENTIFIED MALE SRXKEF{I/HE S
And | take the cream and | lick it down =f=3-2-%4:0li2
the middle. And notice there is now a Z
streak” that runs through it. THEETF
IMREAMNTAER - ERENIBHAENDHHE
FELICIA TAYLOR, CNIN CORRESPONDENT 83 -
The Oreo is one of the world’s most
popular brands with one and a half ﬁﬂffﬁi : )
o ‘ o HERaA—F  @PRBTE-F REHERET—
billion dollars in global annual revenue. B RS E T -

It's now sold in over 100 countries. And it
all began here in New York City at what
is now the Chelsea Market.

CNN HiRE RHRH - 258
RFREHF TRAMNRRZ—  SEEREWS
+hffxn BB —SRExEBERE - ME—t)
IMIRHHRRIS - MEESHEBEDREHE -

Vocabulary
T. twist [twist] n. & ; £8 ; 5P 6. venerable [ venarab]] adj. FES &AM
2. biscuit ['biskit] n. [2] 5§ [ 3] 0820 The venerable building is a popular tourist
) attraction.
3. filling [*filig] n. PG : Z&d ARAEAE SR 18 A AOERIE B AAPIHR L ), -
4. crunchy ["keantf1] adj. [ O] §8AEY ; BFAEEY /7. longevity [lon'dzevati] n. &% K
Maggie set out a bowl of crunchy nuts for her guests. . :
T T — BBt AE A PL R B S A A - 8. tilt [talt] v. () 54 () W
The model tilted her head for the photographer.
5. fluffy [flafi] adj. 3$2eY : fReRRy 45 R A4 BRERR M 2AT 100 -

The pastry was topped with a spoonful of fluffy
whipped cream.
BT, b T —REE ey SRS A -

9. streak [strik] n. f#&2 B
. revenue [‘reva.nju] n. 4 5 A

39




