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A Graphic Presentation
) e ] 8 S0 O i ol

Act 1: The Numbers Don’t Lie = E:R:%
AT RN G FAS B RENGERARNSESRE -

IVO #&7

. Wes 0 Julia ﬂ Peter . Sue

first quarter of 201 2.

@ Let’s begin by taking a look at how
we did these past three months.

, If we look at this line graph, we can
see that our sales improved overall

during this quarter.
a3

@ Hold on. What’s with the sharp
decrease in the first month? Sales
plummeted then.

@ Welcome. Today, I'd like to l‘EpDI't
our company’s sales figures for the

N PLAY ALL | TRACK 01

Bl - X BEWSE
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.

Right you are. We can clearly see

that there was a downturn during
this first month.

What do you attribute' this
decrease to?

If | may address” this, Wes. We
attribute this downswing in sales to
a post-holiday slump.’

Simply put, shoppers weren't
buying after the holidays. Looking
at the graph again, though, we can
see a sharp upturn in the second
month.

Hmm . . . fluctuations® in the
market are quite common in Q1.

In the third month, sales continued
to rise until they hit a plateau in the
last week of the quarter.

@ And that’s how the quarter ended—

on a high but level note.

Q Vocabulary

1. attribute [o tri.bjut] v. 18- BBER
2. address [o°dres] v. 12 BT

3. slump [slamp] n. {E%

4. fluctuation [.flaktfuefon] n. &E

1RER19Y - BPREER
EEIE—EAMMLE
T8 -

EERRY MR IR AT
PER RS AR RY 7

B - I FIGEHE R
RS FREBRRI(ERE -

CER SR R
BT EHE - T
BEEIRER Hff
BERRE —EANEA
R -

0 oo i 330 D 7E
—SHRELE -

EE=EAR  HEFHE
BHREIARFRRE—
ZHENREE -

MEAEEAFHRER——
Ea AR RIARM

e e ]
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A

e

BEEERENTGI
HEXMAETFEL
HFEeHE/MBLEF -

the quarter, but we'd like to see
these numbers edge’ up again in
the next one.

} Well, that’s a positive way to end R ERRRAE—E

sales will be on an upswing again ERRIEEH -

ﬁk We agree, and we're confident that ~ FFIRE HSOH

18

$O0n.

Q Language Spotlight

=N R2fE ) A
ASHRIE 05 - FE growth « rise ~ decrease ¥R AR L RIZEALAT - AULHEERS
et IRAERAR - L TRERRAT :

mix B8 i
abrupt ZRIRAY abrupt rise Z2FREFH
dramatic AR dramatic change A RYE L
rapid RERY rapid downturn {R3EF§
sharp SERY sharp decrease =& T[&E
steady IETERY steady growth BEME

* Statistics reveal a sharp decrease in our repeat customers during the
last six months.
BERER @A\ E A RE IR EIFR=E FBE -

Q Vocabulary

5. edge [ed3] v. #EiHBE
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Act 2: Sizing Up the Competition 3R $maTE

BATHZA B EEN RS RAEEMRBR AR HEREIR -

. Wes ” Julia : Peter . Sue

. Let’s continue by examining' our A FFHRARIARIR AR T

sales in different I‘EQIDI‘IS T REEHHERE -

ﬂ This bar chart shows our sales Etﬁﬂﬁﬂﬁfﬁi?ﬂﬁ
performance in each region for this ﬁﬁgﬁﬁfﬁi
quarter, alongside’ the numbers % .3 N

from the previous year.

1 Q Vocabulary |

1. examine [ig zemon] v. &8 ; Hs
2. alongside [o'loy said] prep. 8- BB ; 1E -+ i

19
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As the chart demonstrates, there has
been an increase across the board,
compared to last year.

Wow! Sales in the Northeast have
really shot up since last year.

Yes, this is probably due to the
second branch office we opened
there.

There is room for improvement in
the West, though.

| agree. Our sales were sluggish’
there. As you’ll see in our next chart,

there was a good reason for this.

In this pie chart, we can see our
company’s market share here, along
with the rest of our competitors’.

| would like to focus your attention
on EverStrong’s share. As our
biggest rival® in the West, they’ve
gained ground on us with their
new line of products.

IEANE =R IEF
fHEE - SHEZEAE -

EIRIEEMHEES
FLIR ARRRIEE -

ERY - S B ILITE
gl S s /N
B -

8 AEREEPHZE
e ©

FR)FE - FFIEEHRY
SHEMREE - 1T —
REIRZUMETE
B BRAR -

i8R E S EE - 3o
HEB B ARITELERI™S
R LR FHPISEFERY
2B

HAERSAITEE I
AT R R
t - A FFITEREAY
RARFHT Ikl
HEMRIIESKIEY
=572 ]I E

Q Vocabulary

3. sluggish [‘slagif] adj. #Ei889 : HREH
4. rival [‘ravel] n. ESRE



. That’s why our sales were slow in
this region.

Meanwhile, Dunder Company still
has the biggest piece of the pie.

. W But we are standing strong with 28
percent of the market.

© Wwell, this has been very
enlightening.” We've done well in
the first quarter, but | know we can
do even better the rest of the year.

Q Language Spotlight

across the board Zmith ; 281

EE SN EMAEEE
AVEHEEEEE -

[ - BRARNER
mx ARIMH{G 2R

BFH{IE 28% RIhih

R RBFHET) -

B EIFR AR -
L—FHMREBIE
BXRFMEHMSFRT
ZRHEMIAYSE LS -

» The manufacturer is going to install GPSs in all models across the board.

SIS EMENESRE L 2 EREZ KB EE LA -
gain ground E{5E% - ER

* It will take the video game developer a while to gain ground on the more

established companies.

WG E B R B e —RASRH e BSIEF R AR PSR -

Q Vocabulary

5. enlighten [in'latn] v. B : 308 (X LIRES FERER )

21
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I TN B3R, BATF

increase 0

rise Lt#

shoot up (FEER&EH ) A0
upswing E# : £
upturn &S ; 4748

*m TiEY TR L BAF
decrease #4
downswing &
downturn T
plummet &z

R/ T FE BRAT
plateau #F : BEkaE
sluggish &g

‘ JE(RERZS S\ PLAY ALL | TRACK 03

BRI #5571

Y Line Graph
VA

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii

15w i 8]

* Let's start by looking at this line
graph, which represents our
sales figures for the first quarter.
B ERITRERIEE  AEERTRA
RAIE—FIHERE -

IR T iR BB KR

* We can clearly see that the
income from advertising has
fallen during the first season.

B A B RS A S S 25
T8 -

iz LIBES Sk

* If you look at this line graph,
you'll notice that our sales
improved during this quarter.
MREERITEERSE - RSB
RIAFHEGES -

iR IS E Ry SR

» Sales continued to rise until
hitting a plateau in the last
week of the month.
HESREABRIIAARZ — B

IRE



Bar Chart
I I FiZ[E

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii

[ 135 Wi £

* This bar chart shows our sales
performance in the countries of
Europe for this quarter.
b RIEERE A F A FIEEUNESERYEH
EXRIA -

R RIERMN

* There has been an increase in
all regions, compared to last
year.

MEFARLL - =R EBFIRE °

RIAREEXKM
* Our sales were sluggish in the
Southeast region.

HFIERREREHE 2RIFAIRRE

Pie Chart
= ) £

b DA pel)

* In this pie chart, we can see our
company'’s market share, along
with our competitors’.

T ERESHEE - FPESEIARRIH
63 - LR HFERFEREESD -

i RIREERR

* Our current share of the market
is 20 percent.
FFIERIRIH LR E 20% °

* We have only a 10 percent
sliver of the pie.
FHF G EEHERY 10% -

!! F€

ra
5

s ]



Interviewing for Success
I Ak D A R € i

Act 1: Putting Your Best Foot Forward

IR B I ERMFER

6% - SBEHTE SRR AR E T E S - A BARYES -

B : Ed [ﬁ] : Mary
il
3 O Tell me some more about yourself,

Mary.

LA

: @ Sure. I'm a seasoned marketing
9y manager with more than five years
of work experience. In my last
position, my efforts led directly to
an 80 percent increase in sales.

'i? B That's impressive. Tell me more.
| wi

186
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i‘fﬁl

r '
Fi.?l '

e O Vocabulary

1. emerging [rm3dsin] adj. #8H
2, adapt [o°dept] v. EFE
3. thrive [6raiv] v. EHEE

-

9
t

3 2
B -

| was responsible for rebranding the
biggest product line at my previous
employer. This helped increase sales,
particularly in emerging' markets.

Let’s switch gears. On a personal
level, what's your greatest strength?

| would say my ability to learn and
adapt.” For example, | was the first
to develop social media marketing
programs at my old company.

And your weaknesses?

Perhaps | take on too much
responsibility and can try to do too
much.

How do you handle stress and
pressure?

To be honest, | think | thrive” under

pressure. It allows me to focus on
the task at hand.

BEENEI—RAF
= A EGHIFA SRR
i o BB EAYIE
mn ZHEHEHNERIZ
24> o

HPTHR{E R - fEfE A

BEZRE » 1R AR5
IEEHFE?

ﬁﬁﬁmﬁ%%&ﬁﬁﬁﬁ

RUBET] - B2HIRER » 3x
EA—RATFE—EH
SEHINT BFIXEETTEH
ZERIA °

ABARRSSEETE 7

Bt HIBrOZHH

1 WAlREE UK S
ESEE

bR 20 1e] 178 A5 5% AR AN B

Az

E8®an BB IEHE
MR - ERIES
JETEFEA LRYIETS

smesHsnE B
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7 0 what did you like about your
| previous job?

7 @ 1 enjoyed contributing to our

r By growth. It was fulfilling® to see my
work having such a strong impact’
on the company’s bottom line.

|? E Why are you leaving your job?

@ I'm ready to take my skills to the
1
.:7. next level and apply them on a
larger scale, in a bigger company.

r_,

Q Language Spotlight

switch gears &5

Z AR TFIRE R E
WHE— %4 7

FIRSHEEEH ARIAIL

REFER - T2k
ENHERFRER TR
B KRIRE © 1R
o A S, ©

pR AT EEREER I 7

HERIF BB CAYEE
NEFET—ER &
AEEXBRE BAMR
tBRYATE -

gear 35" (USEHRY) HEfa o> switch gears bR 1 15 #8458 o smrez R ' 9940 (F5RE ~ 77K

1l ) o BIXX AR ©

* It was hard to follow the professor’s lecture as he switched gears quickly.

RIR_FiERZIRA0RERE - AAMMIREEAVEERIR
#7% | getin/into gear & MEHRAEARRE

* Every morning | need a cup of coffee before | can get into gear.

AR L HEZEAMIEERZEE S EAAR °
#i7e | in full/high gear ARME{E

* Denise was in high gear all week and finished all her assignments ahead

of schedule.
FHEIRAHETSFEAAAEE - LEST B IR ST AT B 1175 -

Q Vocabulary

4. fulfill [furfil] v. &2 - Em (BES ) (XHLUIRESFHEREA)

5. ilT'IpElCt [1m.pekt] n. &



Act 2: Strong Interview Answers 5%
IEFEEE A LB ERRIE -

B:Ed m:MGr}f

4 ki

%

?A M
r %

73 0 Let’s cut to the chase. Why do you

want this job?

7 @ Frankly speaking, | think I can

contribute from day one. From my
research, | know that Functional
Fabrics is looking to expand its
social media presence. That's right
up my alley.

You've certainly done your
homework. What else do you know
about our company?

| know that you’re facing increasing
competition from low-cost
competitors. You make a better
quality product, but you‘re being
undercut' on price.
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7 [ And what would you do to change
that?

: A
$ @ I’'m confident that | could initiate’
r % changgs to elevate?" ?n:::ur company’s
brand image. By raising the
perceived value® of your brand,

you won'’t have to compete solely’
on price.

e 3 Very good. What are you looking for
A In your next job?

$ @ An opportunity that will challenge
[ 5D

me while making use of my
experience and abilities. | also want
to develop my management skills.

7 O Where do you see yourself in five
b years?

Q Vocabulary

7B 4R & 7E E 14 2k el
LR

B EDHERILE)
RIZF B ATRRI SR
% - FEHREAGMEIR
AIEIE - (R AE
SREREEEFHT -

1REF o 2R¥ MM TIFRY
HAZZ B HRE?

—fEREE I k& H &
FIE S 1S R BE NI AR
& - BBFEBCHE
BEENBFTRE -

RN B GO FRNE
=

1. undercut [.anda kat] v. LUER - BIEEHE ; BE (%)

initiate [ nifi.et] v. BAkA - FEikE
elevate [=lo.vet] v. 127t

2w N

perceived value [pasivd] [ velju] n. phr. BEEE

(REBOIEPMEEREZ— R —AMRE - EREEBEEEE ORIIEE -

HEREHBEEEHURSTEENEEHE)
5. solely ['soli] adv. &f&
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! @ Hopefully® as a leader in a growing ~ BERREEERARRRY
" organization, like yours. A B AR R AE

BRLAAL

Final question: How will you achieve =& —fERHzE - #RE4]
MEZIBE2ABEE?

interested in.

your goals? il

As a continual learner, | welcome A —EIFRETEH ii]]

the chance to attend industry- A ﬁﬁiﬁﬁ?ﬂuﬁﬁ 124!

related conferences and events. | mﬁg%ﬁ?ﬂ}ﬁﬁ%ﬁ P
& - BT EIHLHES 5

also noticed that Functional Fabrics g nozmepe & s ,%%

has an executive MBA program, T 09:RH2 0 EIRY S Ifj

which | would definitely be AR ARG o <o
>

flir

Q Language Spotlight

cut to the chase Eigt)AEE,

* |I'm going to cut to the chase and tell you what | really think.
BABERUARE, SRR EETEAEE -

from day one #T{t—BatA

* From day one at her new job, Bess knew that her coworker was not a
friendly person.
i TF—BRtRevRsRE - Bt FEAMRIRET T~ ES -

right up one’s alley E#EAEA S EHFEAREO
* We're going to an Indian restaurant this weekend, and | think it will be

right up your alley.
BMEEEREE—RINEERE - BBE—EES5IRE0 -

Q Vocabulary

6. hopefully [‘hopfali] adv. (ZRARIEHZE) BER
7. continual [ken tinjual] adj. FREERY | KE

M
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e

Q7: Could you tell me a little about your work history?
BERK AR ITRY— L T{EAERENS 7

N A] LLE#REIZ=H

* |'ve been an engineer for about seven years.
HEBELREMHEEZA -

* For the last five years, I've worked in the solar energy field.
WELFE  B—EERERAREEFE

Q2: What do you know about our company?
TP ARBHET#E?
N y
a] LR El &
» | know that you are looking to expand into China.
HIABEE AR EHEHRREHRE -
* You've been on the leading edge of home appliances for over

two decades.
HZ2FR BAR—ERNEXTBERIRAEHT o

Q 3: Where do you think you have room for improvement?
REISECEERESRIZR ?
N /
A] LAE HR Bl &
* | have a tendency to focus too intently on specific goals.
HEXBBIFERFERRLAMER -
* My greatest weakness as a graphic designer is that | am never

satisfied with my work.
5 A TEREE  HEANREMEHECHER—BETRE -
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