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1. abide by [+ baid] 8% ; EF

[5) All of the employees agreed to abide by the company rules.
FrEGR T RS RTIENAM -

[#) Both sides were committed to abiding by the stipulations of the
contract,
WHEEHEERTE HNER -

2. abstract [ ®bsireki] n. i ; i

[} The clerk prepared an abstract for the company presentation,
AuBRARR T — 1 REI A -

[ This abstract outlines our business strategy for the upcoming season,
WIS T RN T — Ea R -

3. accommodate [> kamoa.det] v EERE ; 236 BETR

[#) Organizers tried to accommaodate the needs of all the conference
participants.
e R WM AR R R

[#} The meeting hall could accommodate over five hundred audience
members.
HMRRETLEREATERER -

4. address [ dres| 0. @S B
V. @ BRRS GEE B

[ The CEQ gave her yearly address at the annual general meeting.
HITRIEEE®E R R SR -
[#} We need to address the needs and expectations of the customer when

planning an ad campaign.
MEAEHE—-ENS TR - EHEEENm R -
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5. agreement [ grimont] n. {B% ; @8 S8

[B] They I;ad to come to an agreement on salary before the papers could be
signed,
IEEBRE S T - PR SR TE R M P iR R -

[ Even though she was just a temporary employee, she was still required
ta sign a work agreement.
EXeREREER - SRRRERE-HTIHFSH -

6. arrangement [> rendzmont] 0. #EETIE : 55 : 68

[# Travel arrangements were made well in advance of the week-long
conference in Las Vegas.
RSN B ENR NG - SRR TRITNEDERE -

[ The arrangement of tables facilitated group discussions among the

different participants.
SFHRFAEFRSREZMNERE -

7. association [a.sosi'efon]n. B8 ; &% T

[# Members of the Farmers' Association descended upon Kentucky for
their annual conference.

HEEENEARABGESRENER -
[# Henry Austin had no association with the Austin Group of Criminal

Lawyers,
DR - BTSN TR MR A SR -

8. assurance [> Jurons| n. B8 &b

[#) The manager gave his assurance that they would never be asked to
work weekends,
il RERREATAREREARTIRE

[# When asked whether he felt his employees were dedicated to their
work, he was able to answer with assurance.
EEMEHESWE RGN TS EMA TR - tRaEEEEE -
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Look at the graphic. Around what time City “Arrival Time
is this canversation taking place? Carson £:55

k Williamsbu 930
28009 Bedford — | 1005
(B) 9:00 — Harmis__ 11:25
(C) 10:00 Devan 1d:20
(D)11:15 Tril by 1310

. What does the woman mean when she says, "l still need to brush up a little

bit on my presentation™?

{A) She wanlts to take a class to improve her presentation skills.
(B) She wants to review her speech so that she knows it well.
(C) She wants to print the speech on a cleaner piece of paper.
(D) She wants the man to listen to her give the speech.

. What will the man maost likely do with the woman's report?

(&) He will add some additional information,
(B) He will change some figures,

(C} He will check it far errors.

(D) He will try to make it a little shorter.

Will wee have time for lunch before we rush to the client’s office?
It'll still be a bit early for lunch. Maybe if it goes well we can treat them.
| don't even know where we are now.

We'll be at Bedford in an hour, which means we're now halfway there—
only two hours left.

I still need to brush up a little bit on my presentation, | feel like | could free
up some time for discussion,

Pull it up and let’s have a look. That's probably a good idea, so let’s see if we

can condense some information.

[0 2 o EW A - EHMEE T RN~ Y2 Bedford - 38 E % IE:E

(0 A o MO ERAZES 98 - brush up £ "EE, WESE F#FKEA B) $

EEmarENLE 10:05 Al HErE e AR5 - M F R (B)-

review BEE S TGS, 28 AERW (B)-

(FE teaRI R 0 & most likely SFERAIH S - MBFOBRFE . .. lot's seeif

we can condense some information ' condense §5 TS R, A
HER (D)
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136

05. &ETXBARES

B Part 6 FiHtIER) - HAMIFEROF—OHE— 0 EFXEEHAERN
&R R R ST

Dear Custormer,

We waould like to thank you for your continued support of
Fashion Trends magazine. Starting this month, we will be giving
away five free subscriptions a week for the entire year. To register
for the contest, please log on to www.FashionTrends.com/
giveaways and enter your name for a chance to win. Ten names

will be drawn every Friday morning from entries collected the
previous Saturday through Thursday. Enter every week for your
chance to win a whole year of FT for freel

Sincerely,
Your FT Team

(A) The contest is limited to one entry per person per
week.

(B) T-shirts will be on sale at 50 percent off until the
15th.

(C) Mark your calendar and don't miss this special day.
(D) Don’t risk your money, and give us a call today.

fil— {25 Enter every week for your chance to win a whole
year of FT for free! " MMEEE ) - THEWESHEE—RFalay (05
IR SRR ! L - E¥EEY enter EREHRENEA (log on) Bk
AEE (enter your name) - ] RIZMMEMEMAEMN  SEE
(A} The contest is limited to one entry per person per week, "2
FRRREEASERAAN KX, -
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B8. Why is this conversation taking place?

{A) To decide where to put the video camera

(B) To arrange seats for a video conference

(C) To give the salespeople up-to-date information
(D) To discuss a new marketing strategy

69. Which of the following will NOT be attending the meeting?

{A) Marketing

(B} Public Relations
(C} Salespeople
(D) Managers

=i mwmﬂ

70. Look at the graphic. Who will sit in spots 3 and 52
(A} A salesperson and the female speaker

(B) The male speaker and a developer (]
{C) The female speaker and Hank E
(D) Mr. Jeffries and the male speaker ﬂ
]

GO ON TO THE NEXT PAGE
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Questions 67-69 refer to the following online chat discussion,

Andrea Bianchi 9:30 am,
You guys saw the commercial for the new product line we're running,
night? Can | get some feedback?

Frank Martin 8:31 am.
Isn'tit a little late for feedback? Doesn't it go live this weekend?

Andrea Bianchi 9:33 a.m.lt does, but I'd take the risk of delaying the
launch if a shaky ad was going to do more harm than good.

Scott Landis 9:34 a.m.
Andrea is right. With the Gibson product gefting so much market share
now, we surely want o make an announcement as soon as possible,
but not if it's going to damage us.

Frank Martin 9:35 am.
That's true. I'l say | don’t have anything negative to say about the
production company or the ad, but | wasn't blown away by it

Andrea Bianchi 9:35 am.
Right. Well, I'd prefer we be memorable and a little safe, and push the
envelope later rather than risk it now,

Frank Martin 9:36 a.m.
Well, | feel like if we played everything right, timing and all, this could
really blow up,

Andrea Bianchi 9:37 am.
It could, for sure, but we don't have the advantageous position to do

that safely yet.

Scott Landis 9:38 am.
Once we have the beginnings of a good impression, we can have
some more fun with it later, but | don’t want to get too risky yeb.

Frank Martin S:40 a.m.
Well, I'd like to be part of thatl project when we get around to it,
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67. What is the main point of this conversation?

(A} The production company didn't meet expectations.

(B} They are discussing the potential response to their ad.
(C) They are discussing the failure of the ad campaign.
(D) They don't know what kind of ad to run.

68. How does Frank feel about the ad?

(A} He thinks they should have run it sooner.
(B} He thinks the current ad is too controversial.
{C) He wants to do something more exciling.
{D) He thinks the current ad will be a big hil.

9. Al 9:36 a.m., what does Frank mean when he writes, “Blow up™?

{A} The response could be very negalive.

{B} It might be a huge success.

{C} It might go unnoticed.

(D) The campaign could cause a reaction from the competition.

T m:mmﬁe

o 2

GO ON TO THE NEXT PAGE
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